Course 3: Recognizing Urban Agriculture Vocabulary
Note: Different USDA agencies may employ different definitions based on their policies

Aeroponics is a form of non-soil-based agriculture in which plants are sprayed with nutrients in an “air or mist environment” without soil. A specific type of hydroponics in which plant roots dangle freely, rather than being anchored in an inert substrate, and are continuously misted with nutrient-rich water. 

Agritourism is a form of commercial enterprise that links agricultural production and/or processing with tourism to attract visitors onto a farm, ranch, or other agricultural business for the purposes of entertaining or educating the visitors while generating income for the farm, ranch, or business owner. 

Animal agriculture is the practice of raising animals, including keeping bees, chickens, goats, sheep, pigs, and fish.

Aquaponics is a mutually symbiotic and energy-efficient system where the nutrient water from fish sustains plants and reduces need for additional fertilizer inputs, while the plants clean the water for the fish. Aquaponics can be considered a type of animal agriculture, a type of non-soil-based agriculture, and is a combination of hydroponics and aquaponics.

Collectives are not legal business entities; rather, a collective is an approach to democratic or non-hierarchical organizational management.

Commercial markets are those markets that prioritize the sale of goods and services for the purpose of generating revenue. Commercial markets include, but are not limited to, wholesale, direct-to-consumer, and supplemental markets.

Community-based activities prioritize creating space to practice community development and engagement through food production as well as the provision of services like entrepreneurship training, nutrition education, ecological literacy, and more. 

Community supported agriculture, or CSA, is one type of direct marketing in which a community of individuals “pledge support to a farm operation so that the farmland becomes, either legally or spiritually, the community's farm, with the growers and consumers providing mutual support and sharing the risks and benefits of food production,” per the USDA. ATTRA describes CSA as “a system for building a network of support around a farm business. Generally, before the growing season, customers buy a membership or share in a farm operation by sponsoring the farm costs that year. As a return for their money, they then receive products regularly during the growing season: traditionally, a box full of vegetables each week. If the farm, for any reason, should face a bad year and production drops, the members share in that risk.” 

Cooperatives are a type of business entity owned by three or more people and governed democratically. Regulations of cooperatives vary state-by-state. Common examples of cooperatives include producer cooperatives and worker cooperatives.

Direct-to-consumer markets happen directly between the farm and the consumer through a variety of sub-market types. These include on-farm stores or farm stands, farmers markets, online markets, and community supported agriculture, or CSAs. Farmers can also sell directly to other customers, like institutions and restaurants.

Farm: the distinction between a farm and a garden is blurry; it’s best to build rapport with the growers, to learn how they refer to themselves (perhaps as a farmer, a gardener, an educator, or some other title), and to learn how they refer to their growing operation.

Fee-for-service products are services a farmer can offer in exchange for supplemental revenue. These products include, but are not limited to, services like workshops, training and technical assistance, hosting events, and landscape design.

For profit operations sell produce, other farm products (like honey or processed goods), and/or services (like workshops, urban landscaping, or greenhouse construction on private property) that fully or primarily fund farm operations and staffing. For profit farms can choose from a variety of tax structures, including sole-proprietorships, partnerships, limited liability companies (or LLCs), and S-Corps.

Garden: the distinction between a farm and a garden is blurry; it’s best to build rapport with the growers, to learn how they refer to themselves (perhaps as a farmer, a gardener, an educator, or some other title), and to learn how they refer to their growing operation.

Hydroponics is the science of growing plants in a soil-less environment, usually using water to carry dissolved nutrients to plant roots. 

Hybrid business structures are complex business structures combining some elements of for profit and non-profit legal structures in relationship to each other.

Hybrid markets combine elements of commercial and non-commercial markets. Farms participating in hybrid markets may exhibit the behavior of “social enterprises.”

"In-kind" exchange refers to the practice of exchanging two goods or services of like value in place of the exchange of money.

Institutional partnerships are collaborations with institutions like schools, churches, prisons, hospitals, or others.

Non-commercial markets do not emphasize farm product sales as a significant driver of farm revenue or budget. These markets include the donation of farm products to consumers, food banks, or other entities. These types of operations may be called “community-based” markets.

Non-contiguous plots are plots of land that are not immediately adjacent to each other.

Non-profits depend on donations and grants to fund their operations. Non-profits can claim special tax-exempt status. These codes apply to charitable organizations (usually 501(c)3), churches and religious organizations (usually 501(c)3), private foundations (501(c)3 or 509(a)), political organizations (classified under Section 527), and other (usually 501(c)3). 

Non-soil-based agriculture is the practice of growing without soil. Hydroponics and aquaponics are the two most common types of non-soil-based agriculture.

Peri-urban agriculture is generally considered the growing of food and other products in the fringes of growing cities or the transitional zones between urban and rural areas.

Soil is generally defined as a natural body comprised of and affected by minerals, organic matter, water, and macro- and micro-organisms.

Soil-based, or ground-based, agriculture is the practice of growing crops in soil, either directly in the ground or in raised beds or containers. 

Suburban agriculture refers to agriculture happening in suburban areas.

Supplemental markets are channels through which farmers can supplement sales of their on-farm goods with other revenue streams. These include, but are not limited to, activities such as agritourism, the development and sale of value-added products, and charging for services. 

Urban agriculture: there is no one definition of urban agriculture at the USDA. The goal is to be as broad and inclusive as possible to serve as many customers as possible. The USDA describes urban agriculture on its Urban Agriculture website using the following language: 

“USDA assists urban, small-scale, and innovative producers with growing, processing and selling. We provide technical and financial assistance for a variety of growing operations, including community farms and gardens, rooftop, indoor, and vertical farms, and hydroponic, aeroponic, and aquaponic facilities.”

Quite simply, urban agriculture is producing crops and raising livestock in dense population areas.

Vacant lots are plots of land without buildings on it or other structures, though they may have formally had buildings on them, or plots of land that are not being used for a recognized purpose like a park or playground.

Value added products are those products that change the physical state or form of a product (like milling wheat into flour or making strawberries into jam) among other qualifications.

Wholesaling is a component of food marketing in which goods are assembled, stored, and transported to customers, including retailers, food service operators, other wholesalers, government, and other types of businesses. Wholesale markets occur at scale, with farmers selling produce in bulk to a wholesaler or distributor. The wholesaler or distributor aggregates goods from multiple producers and then markets the bulk product to other distributors, retailers, food hubs, restaurants, schools, food service companies, or other buyers. 
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